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SPONSORS 

American Sign and Indicator Corporation Neo Sign Supply Company 
2310 North Fancher Way 101 0 West Main Street 

Spokane, Washington 99206 Oklahoma City, Oklahoma 73106 
(509) 535-41 01 (405) 236-0555 

A complete line of electrical communication (sign) devices Complete sign supply and equipment for the Midwest 

American Sign and Advertising Services, Inc. 
42 Industrial Road 

Florence, Kentucky 41042 
(606) 371 -2880 

Production signs: indoor and outdoor 

Cincinnati Sign Supplies, Inc. 
11 11 Meta Drive 

Cincinnati, Ohio 45237 
(51 3) 242-1 500 

The full service supplier 

Corning Glass Works 
Corning, New York 14830 

(607) 974-8577 
Glass tubing 

Reece Supply Company 
P. 0. Box 10545 

Dallas, Texas 75207 
(800) 527-601 0 

Sign supply for the Southwest and Southeast 

Rohm and Haas Company 
Independence Mall West 

Philadelphia, Pennsylvania 19105 
(21 5) 592-3000 

Plastics for the sign industry 

Novamont Corporation 
7350 Empire Drive 

Florence, Kentucky 41042 
(606) 283-1 501 

Acrylic sheet-the premium acrylic for the sign industry 

Denco Sales Company 
849 29th Street Spanjer Brothers, Inc. 

Oakland, California 94662 1160 North Howe Street 
(4 1 5) 832-7970 Chicago, Illinois 60610 

Complete sign supply and equipment (31 2) 664-29OC 
Sales offices in Denver, Oakland and Seattle Aluminum, bronze, stainless steel, plastic and wood 

letters, plaques, and graphics 

Dualite, Inc. 
One Dualite Lane ST Publications 

Williamsburg, Ohio 451 76 407 Gilbert Avenue 
(51 3) 724-61 61 Cincinnati, Ohio 45202 

Advertising in the marketplace (51 3) 421 -2050 
Industry books and magazines 

France Division 
Scott and Fetzer Sun Plastics 
875 Bassett Road State Road No. 9 (1 95) 

Westlake, Ohio 44107 Hallandale, Florida 33009 
(21 6) 87 1 -5600 (800) 327-1 530 

Ballast and neon transformers Letters, signs and components to the trade 

Gulf Development, Inc. Texas Sign Supply Company 
22301 South Western Avenue 325 North Walton Street 
Torrance, California 90501 Dallas, Texas 75226 

(21 3) 320-821 0 (2 14) 74 1-3324 
Manufacturer of electric signs for small business Complete sign supply and equipment for the Southwest 

Any city, U.S.A. 

Jefferson Electric 
Division of Litton Systems, Inc. 

840 25th Avenue 
Bellwood, Illinois 60104 

(31 2) 626-7700 
Ballast and neon transformers 

Let-R-Edge International 
3549 E. Haven Avenue 

Menlo Park, California 94205 
(41 5) 364-5952 

Manufacturers of pre-finished letter channel materials 
in coils 

Verd-A-Ray Corporation 
61 5 Front Street 

Toledo, Ohio 43605 
(419) 691-5751 

Ail types of lamps for the sign industry 

Voltarc lubes, Inc. 
102 Linwood Avenue 

Fairfield, Connecticut 06430 
(203) 255-2633 

The preferred high output 9ft., 10 f t .  and 'U' lamps 
fluorescent sign tubing and electrodes 
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INTRODUCTION 

In the years since 1948, the sign industry has become a distinct and 
separate enterprise from the people it serves. In the United States, the sign 
industry is, in fact, made up o f  many industries which offer support to  the 
business, commercial, and industrial communities. The different groups 
which comprise the sign industry can be classified as: (1) basic cardwriting; 
(2) wall painting; (3)  display - both conventional and point-of-purchase; 
(4) truck lettering; (5) custom on-premise; (6) standard on-premise; 
(7) electrical spectacular; (8) informationldirection; (9) eight sheet adver- 
tising; and (9) 24 or 30 sheet bulletins for  outdoor advertising. 

The following glossary o f  terms is  the second attempt at creatinga standard 
for consistency in signage terminology. The first was an appendix to  the 
Handbook o f  Signage and Sign Legislation. This glossary expands and 
updates the previous one. It not only defines technical terms which are 
used to  refer to  sign materials and manufacturing, but  also explains legal 
terminology which i s  relevant to  signage, as well as words used when 
discussing the advertising functions o f  signs. It i s  hoped that these defini- 
tions will provide a starting point to  establish a common language for the 
multi-faceted sign industry and the people it serves. 

We would like to  thank Howard Stumpf, o f  the Point-of-Purchase Adver- 
tising Institute; David Cutler o f  Cutler Electrical Products, Inc.; and 
David Souder o f  Signs o f  the Times magazine who reviewed our original 
materials and made many helpful suggestions and corrections. We are, o f  
course, responsible for any errors or omissions which may have occurred 
in this glossary. 
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"A" FRAME. A type o f  two-sided sign construction in which the back 
bracing is in the shape o f  an "A" and is  made o f  angle iron. 

ABANDONED SIGN. A sign that no longer correctly directs or exhorts 
any person, advertises a bona fide business, lessor, owner, product or 
activity conducted or  available on the premises where such a sign is  
located; may also include a sign which is damaged and has not been 
repaired after a reasonable period o f  time. 

ACCESSORY SIGN. A sign that i s  supplementary t o  the main business 
use o f  a particular property. In zoning and planning, "accessory sign" i s  
commonly used t o  refer to  a business on-premise sign. 

ACRYLIC. A clear plastic as transparant as glass but lighter in weight 
and with greater resistance to  breakage. Acrylic may be colored, opaque 
or semi-opaque and is the most commonly used material for internally 
illuminated signs. 

ACRYLIC ENAMEL. The paint used on acrylic plastic. A distinguishing 
feature i s  that acrylic enamel has a quasi-chemical bonding action that 
allows it t o  stay with the sign face as it expands or contracts with the 
weather. 

ADHESIVE FILMS. Extremely thin vinyl or plastic films with adhesive 
backings to  provide either permanent or removable messages. Normally 
pressure sensitive adhesives are used, though other types are available. 

ADMINISTRATOR. The officer or person charged with enforcing an 
ordinance or his duly authorized deputy. 

ADVERTISING AGENCY. An independent business organization that 
conceives of, prepares, and places advertising in various media for i t s  clients. 

ADVERTISING EFFECTIVENESS MEASURES. A means o f  determining 
the effect o f  advertising on an audience. Through surveys utilizing stan- 
dardized data gathering techniques, factors such as impact, reach, fre- 
quency and recall are measured. Large research houses specialize in 
advertising effectiveness measuring. 

ADVERTISING MESSAGE. The copy on a sign describing the products 
or services offered t o  the public. 

AGENCY COMMISSION. The fee paid to  an advertising agency by  media 
for  placing business. 
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ALUMINUM (Al). One of the basic elements. A nonmagnetic metal used 
in various alloy forms as sheetstock for malting letters, signs, and trim. 
Particularly useful for i t s  decorative qualities, for heavy duty sign poles, 
and for tension frames. 

ALLOTMENTS. The number o f  unilluminated and/or illuminated panels 
in a showing. Allotments o f  100 gross rating points in markets o f  equal 
pop~ilation vary due to  differences in geographic spread o f  the markets, 
traffic patterns, and nighttime traffic loads. 

A+LTERATION. Any major modification o f  a sign. Excludes the routine 
maintenance, painting, change o f  copy or o f  face on an existing sign. 

ALTERNATE FLASHER. A two circuit flasher in which one circuit 
closes when the other circuit opens. 

ALTERNATING MODE. Reciprocation o f  two messages in turn on the 
lampbank (normally used in double time and temperature applications). 

AMBIENT GLARE. The intense circular brilliance given o f f  by light 
sources; most commonly observed with the incandescent light bulb. 
Because the human eye i s  sensitive t o  ambient glare, a number o f  tech- 
niques, such as the use of smaller bulbs, dimmers, or screening, are em- 
ployed by the sign industry to I-educe or eliminate ambient glare. 

AMERICAN NATIONAL STANDARDS INSTITUTE (A.N.S.I.). Consist- 
ing o f  more than 120 trade associations, technical societies, professional 
groups, and consumer organizations, A.N.S.I. sets  standards and specifica- 
tions for many products. They develop the standards pertaining to  ballasts 
used in signs. 

ANCHOR BOLT. The bolt standardly used to  attach a sign to  a concrete 
base. Usually i t  has an elbow or some method o f  insuring that the bolt will 
not eventually slip out of  the concrete. 

ANGLE IRON. Metal stock which has been bent (usually t o  form a 90' 
angle) so that it fits on a corner and covers both sides. 

ANIMATED SIGN. A sign which depicts action or motion or which 
changes color. An animated sign differs from a flashing sign in that it uses 
movement to  create a special effect or scene, rather than as an attention- 
gettting technique. Copy area i s  computed with all the animated parts 
included. 
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ANIMATION. (1) The use of one or more moving parts on a sign. (2) Lamp- 
bank cartoons which portray movement by using multiple framing tech- 
niques. Animations are sometimes confused with pictorials on electronic 
message centers but the distinction between the two is  that pictorials are 
the basis o f  the display. 

ANNEXED LAND. Any land incorporated into a city or town. 

ANODIZE. A process o f  putting an oxidized coat on the surface o f  
aluminum. This coating is hard and practically impervious t o  weather. 
It may be clear or dyed various colors. 

A.N.S.I. See AMERICAN NATIONAL STANDARDS INSTITUTE. 

APPLIQUE. One layer overlaid on another, e.g., letters that are fastened 
on the face o f  a sign. 

APRON. (1) The decorative trim beneath the bottom molding o f  a sign, 
usually found on painted bulletins. (2) The front and side faces o f  a canopy. 

APPROACH. Distance from which any sign is  clearly readable, measured 
in feet. 

APPROVED PLASTICS. Those materials specified in Standard No. 
52.1.61 of the Uniform Building Code (U.B.C.) which have a flame-spread 
ratio o f  225 or less and a smoke density not greater than that obtained 
from the burning o f  untreated wood under similar conditions when tested 
in accordance with U.B.C. Standard No. 31 .I .61 in the way intended for 
use. The products o f  combustion should be no more toxic than the 
burning o f  untreated wood under similar conditions. 

ARCHITECTURAL BLADE. A roof sign or projecting sign with no legs 
or braces, designed to  look as though it is part o f  the building structure 
rather than something suspended from or standing on the building and not 
intended to be part of  the main structure. 

ARCHITECTURAL PROJ ECTION. Any projection not intended for 
occupancy which extends beyond the property line, building face, or the 
roof line of a building. An architectural projection can and often i s  used 
for the placement o f  a sign on i t s  flat surface. 

AREA OF COPY. The entire area that encloses the advertising message. 
Area of copy does not include background area or decorative embellish- 
ments on the sign face. 

AREA OF OFF-PREMISE SIGN. With poster panels or bulletins installed 
back-to-back, one face only is considered as area. If there is  a difference in 
size, the larger face is  counted. 
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AREA OF SIGN. The area o f  the largest single face o f  the sign within a 
perimeter which forms the outside shape, including any frame forms and 
integral parts of the display, but  excluding the necessary supports, pole 
covers, or uprights on which the sign may be placed. 

ARGON. One o f  the inert gases. Used in cold cathode tubing to  emTt a 
blue glow when subject t o  electrical charge. 

ARMORED CABLE. A type o f  cable that has a flexible metal casing and 
may have more than one conductor. 

ARTWORK. Scale drawings from which full-size design i s  reproduced 

ASBESTOS PATTERN. A reverse tracing o f  tubing details made on 
asbestos sheets so that hot glass can be placed on it during the forming 
operation. 

ASSOClATlON STANDARDS. Standards o f  structural design, specifica- 
tions, and operating practices established by outdoor advertising plant 
owners. 

AVAILABLE§. Used signs that have been salvaged and are available for  
sale. More commonly sign cabinets than sign faces. 

AVAILABILITY. The number o f  poster panels available for  sale at any 
given posting date. 

AVERAGE DATE OF COMPLETION. A term used for bil l ing purposes 
when several bulletins are completed on different dates. 

AWARENESS. Refers t o  viewers' ability t o  recall a specific sign, product, 
or service advertised. 

AWNING. A temporary shelter supported entirely b y  the exterior wall o f  
a building and composed o f  non-rigid materials except for the supporting 
framework. 

AWNING SIGN. A non-illuminated identification sign affixed flatly to  
the surface of  an awning, not extending vertically or horizontally beyond 
the limits o f  the awning. 

BACK BRACE. Supporting structure placed behind a sign so that it will 
stand up under various environmental conditions. 

BACK LIGHTED. A sign that is illuminated from behind by  an artificial 
source o f  light. 

BACK-TO-BACK. Two or more outdoor advertising signs facing in  
opposite directions, built with a common backing structure. 

BACKGROUND AREA. The entire area o f  a fascia or wall sign on which 
copy could be placed, as opposed t o  the actual copy area. 

BAFFLE. A technique o f  confining light to  a particular area. On a neon 
sign it is  common to  build a letter around each tube t o  keep the light from 
spilling over on the adjacent area and to  help project the light directly out, 
thus making the sign more easily readable from a distance. Prevents hala- 
t ion or blurred light illumination. 

BALLAST. A type o f  transformer used to  electrify fluorescent or mercury 
lamps. The ballast may provide a controlled amount o f  electrical energy t o  
heat the lamp electrodes; may supply sufficient voltage to  start the arc 
between the electrodes; or when the arc is established, the ballast may act 
as an impedance t o  l imit the electrical energy so that the current rating 
established by the lamp manufacturer is not exceeded. 

BALLAST BOX. A container that holds the ballast. 

BALLAST, CERTIFIED. A ballast made to  precise specifications to  
assure that it will operate fluorescent lamps within prescribed standards. 

BALLAST, CLASS "P". A ballast protected internally by  a device that 
will disconnect the ballast from the power source if it becomes overheated. 

BALLAST, COLD WEATHER (LOW TEMPERATURE). A ballast 
designed to  provide sufficient starting voltage for fluorescent lamps under 
cold weather conditions. 

BAKED ENAMEL. A special painted coating, heat treated to  create a 
hard, durable surface. 

BANK. A set or number o f  tubes or lamps put together to  give a lighting 
effect. Currently, lamp bank most commonly refers to  time and tempera- 
ture devices and message centers. In the past, bank sometimes referred to  
incandescent bulbs forming the shape o f  a letter. 
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BANNER SIGN. A sign, made o f  lightweight material not enclosed in a 
rigid frame. Flags are not  considered banners. Usually they are temporary 
signs such as those used to  announce open houses, grand openings, or  t o  
make special announcements. 

BASE. For on-premise signs, refers t o  a concrete base for a pole mounting. 
The decorative tr im beneath the bottom molding o f  a sign, usually found 
on painted bulletins. Also called "apron." 

BASE BOLT. A bolt designed t o  anchor a sign to  i t s  foundation. 

BASE PLATE. A steel plate welded onto a sign pole or structure that 
may be adjusted to  the foundation or roof where one intends t o  attach 
the sign. 

BEACON RAY LAMP. A lamp that rotates in such a way that it appears 
to  flash because o f  the rotation. It i s  common to  have a shield behind it, 
or to  turn the lamp o f f  and on as it rotates. 

BEAM. (1) The ray o f  light emanating from a light source. (2) A main 
structural support that bears a load. 

BEARING. ( 1 )  A device designed to  support a load. (2) An internal struc- 
tural part o f  a sign. (3) The small internal rollers in a mechanical device 
that serve to  lessen the friction caused by a circular action. 

BED. A foundation or supporting base. 

BENT. A support structure used to  brace a sign. 

BEVELED EDGE. Decorative tr im or sign edging which has a flat edge 
and makes an angle of  less than 90' to  the face o f  the sign. 

BLANK OUT. The covering o f  a portion or all o f  a poster. 

BLEED POSTERS. Posters with the design area extending to  the edge o f  
the panel, i.e., they are not framed or matted. Lettering and essential 
design elements are usually limited to  the normal copy area. 

BLOCK. An object that obstructs the view o f  a sign. 

BLOCK LETTER. A style o f  lettering in which the letters do not have 
serifs or curlicues and all the strokes o f  the letter are o f  the same width. 

BLUE PRINT. A copy made by a specific printing process that shows a 
structural plan o f  a house, sign, building, etc. 

BONDERIZED SHEET. A zinc coated metal sheet etched and treated for 
paint adherence; used in the construction o f  baked enamel and painted 
signs. 

BOOKED. A situation in which every poster panel in a certain area is sold 
to  an advertiser at a given posting date. 

BOOM. A crane that i s  usually mounted on a truck and is  used for l i f t ing 
a sign or sign structure onto or o f f  a structure. 

BOOM TRUCK. A truck with a crane mounted 'on it used to  raise and 
lower woikers and signs. Commonly referred t o  by the distance the crane 
will reach, i,e., 30 foot or 45 foot, etc. 

BORDERS. Decorative outlines in metal, plastic, paint or tubing on or 
around a sign area. May be purely decorative or may be used as arrows 
or underscoring. 

BOTTOM MOLDING. The lower edge o f  an outdoor advertising structure. 
BILL. See POSTER. 

BILLBOARD. A form o f  third party (or outdoor) advertising referring t o  
both painted bulletins and paper posters on a large structure. Originating 
from the posting o-f notices on a blank wall or fence, billboards have 
become standardized into a formal commercial communication system. 

BILLPOSTER. Name given t o  those who carry the wet posters sealed in 
plastic bags to  the proper panel locations and apply them according to  
given instructions. 

BLANKING PAPER. Paper used tosurround a poster with a matte similar 
to  a framed picture. 
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BRACE. A supporting structure used to  strengthen or stabilize a main 
structure, usually placed at a 45' angle. 

BRIDLE, HORIZONTAL. A method o f  installing a sign with guy wires as 
supports. The guy wires are placed horizontally. 

BRIDLE, VERTICAL. A method o f  supporting a sign in which the guy 
wires are placed vertically. 

BROKER. A person who sells a sign to  a user and arranges for other 
companies to  manufacture, install and maintain it. 

BRONZEIBRASS. Alloys o f  copper and zinc, with traces o f  other metals 
in various proportions, which can be cast, sawn or extruded to  form 
signs or individual letters and shapes. 
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BUG. A slang term for ballast or for an electrical transformer. 

BUlLDlNG FACADE. That portion o f  any exterior elevation o f  a building 
extending vertically from grade t o  the top o f  the parapet wall or eaves and 
horizontally across the entire width o f  the building elevation. 

BUiLDlNG FACADE FACING. The resurfacing o f  an existing facade 
with approved materials, illuminated or non-illuminated. 

BUlLDlNG FRONTAGE. The linear length of  a building facing the 
vehicular right-of-way or the linear length o f  the vehicular right-of-way 
facing the building, whichever i s  smaller. Where a building houses more 
than one business establishment, each business that fronts on a right-of-way 
is  treated as a separate building frontage. 

BUILDING lDENTlFICATlON SIGN. Any sign identifying a building by 
name or symbol only. 

BUILDING LINE. A line established by ordinance beyond which no 
building may extend. A building line may coincide with a propery line. 
May be called "required setback." 

BUILDING OFFICIAL. A person charged wi.th the administration and 
enforcement o f  building ordinance or his representative. 

BUILDING SIGN. A sign which gives the name o f  a building itself as 
opposed to  the names o f  its occupants or the services or products pro- 
vided therein. 

BULLETIN. A message handpainted on steel or plywood sections and 
locked into a frame. Bulletins vary in size, but average about 10' by 45'. 
A bulletin may carry embellishments such as cut-out letters, illustrations, 
or lettering which extends beyond the edges o f  the basic rectangle, ani- 
mated effects, special lighting or multiple message devices. I f  located in a 
metropolitan area, they are usually purchased for twelve months and may 
be periodically rotated among several locations during that time. 

BULLETIN BOARD. A painted display panel. Bulletin boards usually 
measure 13'6" by 47'6" with a frame and have a copy area o f  10'6" by 
44'1 0". Bleed type bulletin boards are usually 14' by 49'1 0". 

BUSINESS FRONTAGE. The property lines or lease lines at the front o f  
the building in which a business i s  located, or a building's main entrance. 

BUSINESS SIGN. A sign used for identification purposes or to  direct 
attention to  a business or profession conducted upon the premises where 
the sign is  located. The sign may also refer t o  goods or services produced, 
offered for sale or obtainable at such premises. 

BUTYRATE. An easily formable plastic which i s  optically clear and 
impact resistant. Available in a limited range of translucen,t and trans- 
parent colors and is especially adaptable for vacuum-forming. 

B.X. CABLE. Cable, used for protection and grounding, that i s  flexible 
and has a spiral metal casing. 

BUSlNESS IDENTIFICATION SIGN. Any sign identifying by name or 
symbol the business, the operation of  the business and/or the merchandise 
or service available on the property where the sign is placed. 
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CARD WRITER. Someone who prepares paper or other similar tem- 
porary signs. 

CABINET. A sign structure consisting o f  the sign face or faces, backs and 
edging, as well as electrical equipment and gears; the whole comprising an 
integral structure. Also called "sign casing." 

CABLE. Heavy-duty electrical wire, used as electrical conductor. 

CABLE CLAMP. A device used to join cable. 

CAMPAIGN. A coordinated program o f  advertisements and promotional 
activities. 

CAN. (1) An incandescent light fixture attached to an illuminated outdoor 
advertising structure. (2) A slang term for a sign cabinet; the frame and 
workings of a sign. 

CANADIAN STANDARDS ASSOCIATION (C.S.A.). A non-profit organi- 
zation in Canada which establishes standards for electrical and structural 
building materials to  minimize damage to  the health and welfare o f  the 
public. Comparable to  Underwriters' Laboratories in the U.S. 

CANCELLATION PERIOD. The time during which outdoor advertising 
contracts may be cancelled; usually sixty to  ninety days before the 
posting or repainting date. 

CANOPY. A permanent roof structure attached to  and supported by a 
building and projecting out from the building; a marquee. 

CANOPY SIGN. Any sign suspended from or forming part o f  a canopy 
or marquee which does not extend horizontally beyond the l imit o f  the 
canopy or marquee. 

CANTILEVER. A projecting beam or other structure supported at only 
one end. 

CANTILEVER CONSTRUCTION. A sign built so that any support beams 
or braces or angle irons are hidden from view so that the sign structure 
blends into the architecture of  the building or appears to  be a single unit. 

CAP. (1) A cover for an electrical connection, usually made of glass. 
(2) A sign pole's cover. 

CARD READER DRUM. A mechanically controlled drum used with a 
message center. It has spaces for die-cut programming cards in which 
messages are displayed. 

CASE. Sign cabinet. 

CASTING. A cheap, fast process used in the mass production o f  small 
letters. A silicone rubber mold is filled with polyester plastic which is 
then allowed to  harden. Cast metal signs are solid, one piece signs or 
individual letter forms o f  a relatively heavy guage, often used when dura- 
ability or prestige identification is  required. 

C.B.M. See CERTIFIED BALLAST MANUFACTURERS ASSOCIATION 

CERTIFIED BALLAST MANUFACTURERS ASSOCIATION (C.B.M.). A 
group o f  manufacturers o f  ballasts for fluorescent lamps that produces 
ballasts to conform to certain A.N.S.I. specifications. 

CHANGEABLE COPY PANEL. Any panel having changeable copy 
regardless o f  the method of attachment. See READOGRAPH. 

CHANt2EABL.E COPY SlGN (MANUAL). A sign on which copy is 
changed manually in the field, e.g., readerboards with changeable letters 
or changeable pictorial panels. 

CHANGING SlGN (AUTOMATIC). A sign where different copy changes 
of a public service or commercial nature are shown on the same lampbank, 
e.g., an electronic or electrically controlled time and temperature sign, 
message center, or readerboard. 

CHANNEL. The outline of a letter, border, or similar object with a 
vertical side wall to  confine the lighting on the face, to  restrict vision at an 
angle, or to  prevent light spillage over into the adjacent area. 

CHANNEL LETTERS. Letters with the face surfaces recessed below the 
level o f  a raised edge. 

CHASER. A type of flasher unit used to  create a running effect in tubing 
or a bank of lamps. 

CIRCULATION, EFFECTIVE. The number of  people passing a panel 
location who may reasonably be expected to  see it. The figure i s  com- 
posed o f  50% of automobile and pedestrian gross circulation and 25% o f  
streetcar and bus gross circulation. 

CiRCULATION, GROSS. The total number of  people moving in any 
direction past a given location. 

CITY AND SUBURBAN BULLETIN. A painted display bulletin located 
in an urban area with a standard overall face size of 12%' by 47'. 
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C%TY PAINTED BULLETIN. A painted sign, usually 14' by 48') located 
in an urban area. 

CLADDING. A metal coating bonded onto another metal. 

CLEAT. A piece of metal or wood with projecting arms around which 
rope or cable may be secured. 

CLEANING AND INSPECTION. A service or maintenance operation in 
which all exposed surfaces o f  sign cabinets, letters, tubing, etc. are washed 
and wiped or polished. During this process, the sign and its electrical com- 
ponents are checked to  make sure they are in good and safe operating 
condition. 

CLIP-ON LETTERS. Molded plastic letters with clips attached t o  the 
back. They may have tacked-on runners, be placed directly on a corru- 
gated plastic background, or be pressed into the grooved backing o f  a 
bulletin board. 

CLOCK. A control timer which switches a sign on and o f f  or which 
controls the sequencing o f  messages on an electronic message center. 

COLD CATHODE TUBING. Lighting tubing filled with neon or other 
gasses which glows when excited electrically. Commonly called "neon," 
although strictly speaking that refers only to  tubes which produce a 
reddish glow. Also called "luminous tubing." 

COLLATE. Arranging the individual sheets o f  a poster in the sequence 
used for posting. 

COLORED TUB1 NG. Color impregnated glass tubing. Typical colors are 
ruby red, canary yellow, and midnight blue. 

COLOR SWATCHES. Samples showing various colors available in a 
specific sign material. 

COLUMNS. Vertical groups o f  lamps on a lampbank. 

COMMERCIAL SIGN. Any sign advertising a product, service, entertain- 
ment, or commodity sold or offered upon the premises where it i s  located. 
A business or identification sign. 

COMMERCIAL SIGN SHOP. A sign shop that specializes in gold-leaf, 
window lettering, truck lettering and real estate signs. 

COMPREHENSIVE DESIGN PLAN. A building design plan with the 
building, landscaping, signs, etc. all integrated into one architectural plan. 
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COMPREWENSlVE SIGN DESIGN. The building design and signs inte- 
grated into one architectural unit. 

CONCEALED HANGERS. A special installation in which hanging clips 
are placed inside individual letters and the fastenings to  the wall are 
hidden by the letter. 

CONDENSED TYPE. Type which is spaced more closely than normal for  
a given type face or height. 

CONDUIT. A tube or pipe used to  house wire or cable and protect it 
from weather and physical damage. 

CONDULET. A f i t t ing used on conduit that has a cap t o  provide access 
to  the wiring inside the conduit. 

CONNECTOR. A device used to  join electrical components. 

CONTACTOR. An electrically or mechanically activated switch with 
special contacts that allow opening and closing o f  high voltage electrical 
circuits. 

CONTINUITY. A single idea or theme's use throughout an advertising 
campaign; the use o f  all advertising efforts to  develop consumer awareness 
o f  a product or service. 

CONTROL CONSOLE. The message input device used to  receive operator 
commands through a keyboard that electronically transfers the commands 
to  the message controller. 

CONVENTION DISPLAY SHOP. A sign shop that specializes in designing 
displays for conventions; often manufactures other point-of-purchase 
displays. 

COOL WHITE (CW). The color o f  light a 4500' Kelvin fluorescent lamp 
emits. 

COOPERATllVE OUTDOOR ADVERTISING. An arrangement in which 
the manufacturer and distributor or dealer each share in the advertising 
cost. 

COPY. The wording on a sign surface. 

COST PER GROSS RATlNG POINT. Price o f  a single gross rating point. 
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COST PER THOUSAND EXPOSURES. A standard advertising term 
referring to the price an advertiser pays for disseminating his message 
divided by the monthly exposures in thousands. Cost per thousand expo- 
sures has become increasingly important in rating retail sites. It is  not 
uncommon to find the cost of front-footage of retail si tes based on the 
amount of traffic that passes by. Retailers, in turn, give heavy considera- 
tion to the potential number of customer exposures when choosing a 
retail site, or when planning advertising. In a mobile society such as ours, 
this offers an excellent way to gauge the potential for business that a 
certain s i t e  might command. 

COVERAGE. A marketing term to designate an area, ethnic group, or 
specific consumers exposed to outdoor advertising. 

CRATE. A shipping container for signs, usually made of wood or corru- 
gated paper. Domestic crating is  an open type providing minimum enclo- 
sure and protection. Export crating i s  solid boxing providing complete 
enclosure and maximum protection from rough handling. 

CRIMPED. A sheet of metal that has a series of very small ridges and 
valleys embossed on it. This pattern is  used to stiffen materials and to 
reduce reflections. 

CROSSOVER. The portion of a cold cathode tube which does not 
actually form part of the lettering or outline, but serves to join letters or 
outline parts together. Usually painted black with black-out paint or 
colored to match the sign cabinet background color. 

C.S.A. See CANADIAN STANDARDS ASSOCIATION. 

CUBE LOUVRE. Intersecting strips forming a grid; used primarily as a 
baffle on lighting fixtures or for decorative panels. 

CURB LINE. The line at the face of the curb nearest the street or road- 
way. In the absence of a curb, a curb line may be established by the city 
engineer or other official. 

CURRENT RATING. The electrical current rating of various cold cathode 
tubes; more specifically, the secondary short circuit current to  the trans- 
former which operates the tube. Normally, 30, 60, 120 or 300 mA (milli- 
amperes) but also includes 1,000 and 1,500 mA. 

CUSTOMIZED ROTATION. A system in which painted bulletins are 
moved to new locations throughout the market at specific dates tailored 
to meet the client's specific desires or needs. 

CUSTOM-MADE POSTERS. Hand-painted or screen-processed posters 
made in small quantities for use principally by local merchants in markets 
under 100,000 population. 

CUSTOM ON-PREMISE SIGN SHOP. A shop that prepares tailor-made 
signs for individual businesses. They usually make a variety of signs, 
including neon, plastic, and painted signs. I t  is estimated that custom sign 
shops account for 314 billion dollars volume annually in the U.S. 

CUT-OUT LETTERS. Letters cut from flat metal or plastic to be mounted 
on another surface. 

CUTOUTS AND EXTENSIONS. Reproductions of copy or design, e.g., 
protruding figures, shapes or attention-getting devices, placed on painted 
bulletins to emphasize the copy or advertising message. 
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DECORATION. The painting on a plastic sign including letters, illustra- 
tions, etc. Embellishments in various materials. 

DAILY EFFECTiVE CIRCULATION (D.E.C.). The number o f  daily 
potential exposures to  a panel or showing. Obtained by counting only 
those vehicles traveling toward the face o f  a panel. These cars are then 
multiplied by the average number o f  passengers per car during the hours 
the panel is visible. Since most D.E.C. figures are derived from official 
state and city traffic maps; pedestrian and mass transit circulation are not 
included. A D.E.C. of a 100 i s  equal to  100% of the population seeing the 
showing every day. 

DATE STRIPS. Sheets announcing the day o f  advertised events, usually 
pasted over an existing poster. See OVERLAY and SNIPE. 

DAYLIGHT LAMP. The color o f  a fluorescent lamp with a Kelvin rating 
o f  5000'. 

D.E.C. See DAILY EFFECTIVE CIRCULATION. 

DECAL. A common method o f  applying print to  various surfaces which 
would otherwise not be receptive to  a printing process. Decals are used 
for many sign requirements including identification on trucks and small 
signs. Also called self-adhesive markings. 

DECALS, PHOTO. Decals requiring an ultra-violet light source to  acti- 
vate photo-sensitive metal or plastic. Not  widely used in signage. 

DECAL STOCK, FOIL OR METALLIC. Relatively expensive metallic 
stock which can be embossed after printing. 

DECAL STOCK, VINYL, MYLAR OR VINYL LAMINATE. Stock 

used for printing decals. Has durability and versatility. 

DECALS, WATER. Decals in which a clear lacquer coat i s  printed on the 
last run to  support the decal during and after transfer t o  the intended 
surface. Water activates the carrier sheet to  allow transfer. Water decals 
last almost indefinitely indoors, but  only for a short time when used 
outdoors. 

DECK CABINET. Similar in detail and use to  a raceway except that it is 
larger in cross section so that it may house transformers. 

DECKING. A patterned sheet, metal or plastic, similar in cross section to  
metal roofing. A large pattern with square (90') breaks and considerable 
depth. Has the advantage o f  a bold pattern and great rigidity. 

DECKMOUNTED. Letters or objects such as arrows that are shop 
mounted on a standard deck cabinet or raceway. "Skeleton deck mounted" 
denotes individual letters, metal or plastic, mounted on a deck cabinet so 
that the major portion o f  the letter projects beyond the background 
supplied by the deck. 

DEPARTMENT OF COMMERCE. A cabinet-level department which is 
primarily concerned with data collection and granting. They affect the 
sign industry through their programs o f  grants to  aid small businesses and 
their programs dealing with storefront rehabilitation and signage. 

DEPARTMENT OF TRANSPORTATION (D.O.T.). The agency of  the 
Federal government that regulates the Federal interstate and priinary road 

system and administers the 1958 and 1965 Highway Acts, which regulates 
signage in some areas. 

DESIGN. The artwork and copy which make up the poster or painted 
bulletin. 

DETACHED SIGN. See FREE-STANDING or GROUND SIGN 

DIE. A mold used t o  form extruded plastic or other extruded material. 

DIE-CUTS. A method o f  cutting in which the material to  be cut is placed 
on a special press and cut by a die consisting o f  steel blades. 

DIE-CUTTING. A method of cutting letters or shapes for sign faces 
using steel blades which are shaped in the form of the design t o  be cut. 
Used in mass production. 

DIE CUT PROGRAMMING CARD. A pre-punched card used to  program 
an electronic message center. 

DIMPLED PATTERN. A metal or plastic sheet which has an overall 
pattern o f  nobs and depressions embossed on it. These patterns may be o f  
various shapes and spacing. 

DIOPTER. The refractive power o f  a lens with a focal length o f  one 
meter, used as a unit of refractive power. For example, a lens o f  5 diopters 
is a positive lens with a focal length o f  20 cm. 

DIRECTION SIGN. (1) A sign permanently erected t o  denote the name 
o f  any thoroughfare, the route to  any city, town, village, educational 
institution, public building, historic place, shrine or hospital, to  direct and 
regulate traffic, to  denote any railroad crossing, bridge, ferry or other 
transportation or transmission facility for the direction or safety o f  the 
public. (2) A sign, notice or symbol for the information of the Federal 
Aviation Agency as to  locations, directions, landings and conditions 
affecting safety in aviation. (3)  A sign, notice or symbol as to the time and 
place o f  regular civic meetings and religious activities and services. (4) A 
sign which has only information and contains no form o f  advertising copy 
or the name of any advertiser. (5) A sign giving directions from a display 
location t o  an advertised business. (6) An on-premise sign which directs 
people from a street or parking area t o  a place o f  business. 
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DIRECTLY ILLUMINATED SIGN. A sign designed to provide artificial 
light either through exposed lighting on the sign face or through trans- 
parent or translucent material from a light source within the sign. 

DIRECTORY SIGN. A sign listing the names, and/or uses, and/or location 
of various businesses or activities conducted within a building or a group 
of buildings. 

DISPLAY. (1) Merchandising or advertising devices (including signs) 
found in, on or adjacent to the retail outlet where the brand item is  avail- 
able for sale. (2) Advertising on a sign, including copy and graphics. 

DISPLAY PERIOD. The time outdoor advertising copy or a point-of- 
purchase advertisement i s  on display. Display periods usually last 30 days 
from the date the poster is actually posted. 

DISTRICT. A zoning district as designated on an official zoning map. 

DISTRICT SHOWING. Poster panels placed in a section of a market, as 
opposed to covering the entire market. 

DOT MAP. A map which shows the residences of a retail outlet's custom- 
ers by means of a dot. 

DOUBLE BACK. That portion of a neon tube which returns directly 
beside another tube (usually underneath, but may be alongside). Normally 
it is included to make a tube unit continuous and to prevent the necessity 
of electrodes at the end of each stroke line. 

DOUBLE DECK. Two or more posters, one displayed higher than the other 

DOUBLE FACE. A sign with copy on two parallel faces. Normally 
mounted to a building front or structure to be read from opposite directions. 

DOUBLE PANEL LOCATION. Two outdoor advertising panels on adja- 
cent or separate structures with both faces oriented in the same direction 
and not more than ten feet  apart at the nearest point between the two 
faces. A side-by-side panel. 

DOUBLE TUBE. Two tubes of neon bent to outline a character or border. 
On a letter stroke the tubes normally follow the periphery of the letter. 

DRAIN. The holes in the bottom o f  a sign cabinet that permit water to  
flow out. 

DRAW. (1) The depth of embossing. (2) The process o f  pulling molten 
plastic sheets into molds. 

DROP SHADE. "Stroke only" plus an additional partial stroke in another 
color slightly offset. 

DUPLICATE PATTERN. A duplicate of a full size pattern. May show 
only partial details and i s  generally used for some specific purposes, such 
as plastic work, letter spacing in the field or field painting o f  copy. 
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EDGE. The part of the sign perpendicular to the face and back. Serves to 
complete the sign enclosure. 

EDGELITE. A tube placed along the outside edge of a raised character or 
border positioned so that the face of the outlined part remains dark and 
the background is  illuminated. If two tubes are run around a letter it is  
called 2T edgelite. 

EFFECTIVE CIRCULATION. See CIRCULATION. 

EIGHT SHEET. A 72 square foot non-lighted paper bulletin. The standard 
media of the Junior Panel Outdoor Advertising Association; also called 
"junior panels." 

ELECTRICAL SIGN. Any sign containing electrical wiring, attached or 
intended to be attached to an electrical energy source. Electric signs 
originated in this country under the Georges Claude neon patent and 
developed through the matrix lightbulb into the plastic sign. Today plastic 
signs are the predominant method of advertising for small businesses. 

ELECTRICAL SPECTACULAR. A dramatic customized display incor- 
porating electrical features such as flashing lights, changing copy, and/or 
neon. Usually employed for its impact after dark; the best examples of 
areas where electrical spectaculars are widely used are Times Square, 
Las Vegas, and the Ginza in Japan. I t  is the area of signage that has been 
most affected by restrictive legislation. 

ELECTRICAL TESTING LABORATORIES, INC. (E.T.L.). A private, 
independent organization that i s  one of the recognized authorities in the 
field of measurements and testing of lamps and lighting equipment. 

ELECTRODE. A component which provides the termination of arc 
through a tube. Specially compounded metals and ceramics are used to 
make a good emitting surface that does not break down from the arc. The 
electrode also makes provision for the flow of current from the wiring sys- 
tem to the interior of the tube through the glass ends of the tube. 

ELECTRODE BOX. A weather-proof enclosure for termination of glass 
tubes where they cannot terminate within a sign cabinet or letter. 

EMBEDDING. A relatively new method of forming letters into a sign 
in which the letters are embedded in a plastic resin face. 

EMBELLISHMENTS, Decorations or adornments added to a sign. 
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EMBOSSED FACE. A sign face on which the lettering has been molded 
into the plastic face by the vacuum .forming process. 

ENGRAVING. A process of lettering a two-color plastic sign in which 
the image is cut through the first layer of plastic color to  expose the 
second color. 

ENABLING ACT. State legislation that transfers jurisdiction or em- 
powers another agency to act. A city cannot pass a law until it has written 
a charter and the charter i s  accepted under the enabling act o f  the state. 
A state's enabling act and constitution strictly describe the boundaries and 
scope or jurisdiction within that state. 

ENTRANCE CANOPY. A temporary shelter supported entirely from the 
exterior wall of  a building. 

ERECT. To erect a sign means to attach, alter, build, construct, recon- 
struct, enlarge or move the sign. Also used to refer to  t h e  painting o f  wall 
signs. Does not include copy changes on any sign. 

EXEMPT SIGNS. Signs exempted from land use or sign permit require- 
ments. 

EXPANDED METAL. A sheet o f  metal that has s l i t s  cut in it and has 
been stretched so that diamond shaped holes are opened. The metal sheet 
may be left as expanded or may be flattened. 

EXPOSED HANGERS (CLIPS). Installation in which the hanging clips 
are placed on the outside of letters and the fastenings to the wall are 
exposed to view. 

EXTENSIONS. Additional display areas beyond the normal edge o f  a 
bulletin. Often limited to 5%' above and 2' beyond or below the regular 
display surface, they provide more artistic flexibility and attract addi- 
tional attention. 

EXTRUSION. The process of forcing material through a die to form 
i t s  shape. 

Signage Quarterly 

FABRICATED LETTER. A letter, usually plastic, with the face raised 
from the background by welding or cementing the return edges to a flat 
cutout letter. Similar to raised block letters in metal. 

FACADE. The entire building front including the main street wall, face 
and parapet. 

FACE. The panel surface of a sign that carries the advertising message. 

FACELIFT. The remodelling of a building's frontage which is visible 
from a public right-of-way, so that the building material, door frames, 
window frames and signs are in harmony with each other. Usually this is  
allowed only if the new front does not project more than four inches over 
the public space. Area of signage for the building herein is the area within 
a line drawn around each sign's copy area. 

FACE OF SIGN. The entire area of a sign on which copy could be placed. 

FACING. (1) The orientation of panels to display the advertising copy, 
e.g., a south-facing panel can be read by north-bound traffic. (2) A single 
billboard, or a number of billboards arranged to present a visually coordi- 
nated display. 

FACTORY ESTIMATE. An estimate made on the basis of the anticipated 
actual materials and overhead rather than from a price schedule. 

FASCIA SIGN. A flat sign which does not project more than 18" from 
the face or wall of  the building upon which it is mounted or painted, 
running parallel for i t s  whole length to the building or wall, and which 
does not extend beyond the width of the building. A fascia sign is  always 
a first-party business or identification sign and should not be confused 
with non-accessory signs which are included under "wall signs." 

FEED. See LEAD. 

FIBER-REINFORCED POLYESTERS (FRP). Fiberglass. A plastic 
made of polyester resin filled with chopped glass fibers. I t  has a visible 
texture and grain which can give i t  a wavy appearance. I t s  ability to 
transmit light i s  inferior to acrylic. 

FIBER-REINFORCED POLY ESTERS-NYLON (FRP-NYLON). A 
plastic alloy of nylon and fiber-reinforced polyesters. Inexpensive, but 
too flexible for a hanging or free-standing sign. It must be laminated 
to a flat surface for support. 
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